RINGKASAN

Perkembangan industri sepeda motor di Indonesia yang semakin pesat memicu
persaingan ketat antar perusahaan, sehingga diperlukan strategi untuk
mempertahankan pelanggan, salah satunya melalui peningkatan service quality.
Kualitas layanan yang baik diyakini mampu membangun customer trust dan
mendorong repurchase intentions, meskipun hasil penelitian sebelumnya
menunjukkan adanya inkonsistensi terkait peran mediasi kepercayaan pelanggan.
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SUMMARY

The rapid growth of the motorcycle industry in Indonesia has sparked intense
competition among companies, making it necessary to develop strategies to retain
customers, one of which is through improving service quality. Good service quality
is believed to build customer trust and encourage repurchase intentions, although
previous research has shown inconsistencies regarding the mediating role of
customer trust. Therefore, this study aims to analyze the influence of service quality
on repurchase intentions, both directly and through customer trust, _among
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